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Owners of older cars skip servicing to cut maintenance costs

As winter approaches, Europcar survey reveals the false economy of missed
services for cars over ten years old

New research from Europcar Mobility Group UK has found that owners of older vehicles are
putting off important vehicle servicing to reduce the cost of ownership. With more
challenging weather conditions ahead, this could be a false economy, as older cars are more
likely to break down or experience technical issues.

Key findings: Drivers of cars aged 10 years +

e An average of £348.72 is spent annually on MOT, servicing, and maintenance

e 28% try to save money by only having their car serviced every 2 years

¢ 9% only take their vehicle to a garage when an issue arises

e 22% said they used a credit card to spread the cost over a few months, whilst 33%
had to use money from their savings to pay an unexpected car repair bill

Whilst 15% of respondents who took part in the Europcar survey1 said their main car is less
than a year old, nearly a quarter (24%) confirmed their vehicle is more than 10 years old.
Drivers of these older vehicles spend an average of £348.72 per year on MOT, servicing,
and maintenance — compared to £321 spent by those with vehicles aged under a year old.

AVERAGE COST BY CAR AGE
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Whilst 45% of respondents with vehicles 10 years+ get their car serviced every year or every

12,000 miles as recommended by the manufactureri, many will try to put it off as long as
possible. 9% said they will only get their car serviced if something goes wrong with it.



HOW OFTEN DO YOU GET YOUR CAR SERVICED BY CAR AGE
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“Not only are older vehicles more damaging to the environment as they emit significantly
higher levels of tailpipe pollutants, such as carbon monoxide and hydrocarbons, but their
aging parts are more likely to fail, increasing maintenance costs and likelihood of
breakdowns,” commented Sarah Clarke, Senior Consumer Marketing Manager, Europcar
Mobility Group UK & Ireland. “Delaying vital servicing often proves to be a false economy, as
it can lead to higher bills in the long term. Younger vehicles are more reliable and more
efficient, representing a double financial saving for drivers.

UNEXPECTED BILLS BY CAR AGE
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“At Europcar, we are committed to providing flexible and affordable vehicle rental solutions.
Occasional rental of a nearly new car, alongside vehicle ownership, can help reduce wear
and tear on a driver’s own, older vehicle. And this can be especially useful during holidays
when longer trips are planned, such as the upcoming Autumn half-term. With a range of
vehicles suitable for all occasions plus a delivery and collection option for ultimate
convenience, we can provide the best vehicle for every journey."
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About Europcar Mobility Group
Europcar Mobility Group is a global mobility player, with 75 years of mobility services expertise and a
leading position in Europe.

“We help to change the way you move” is what we stand for and brings us together. More than ever,
we're committed to delivering simple, seamless, innovative solutions that make mobility easy,
enjoyable and increasingly eco-friendly.

To do this, we offer to individuals and businesses a wide range of car and van rental services, be it for
a few hours, a few days, a week, a month or more, on-demand or on subscription, relying on a fleet of
more than 280.000 vehicles, equipped with the latest engines including an increasing share of electric
vehicles.

Our brands address differentiated needs, use cases and expectations: Europcar® - a global leader of
car rental and light commercial vehicle rental, Goldcar® - a frontrunner at providing low-cost car rental
services in Europe, Fox-Rent-A-Car®, one of the main players in the car rental market in the US, with
a "value for money" positioning, and Euromobil®, a German car rental player. The Group also
operates the "myEuropcar" platform for vehicle subscription.

Customers’ satisfaction is at the heart of the Group’s ambition and that of our more than 9,000
employees, everywhere we deliver our mobility solutions, thanks to a strong network in over 130
countries (including 15 wholly owned subsidiaries completed by franchisees and alliance partners).

More info:_www.europcar-mobility-group.com
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