
 

London, 18th November 2025 

Europcar sponsors inaugural National EV Week 
1st-5th December 2025 

New campaign shares valuable expertise and tackles the electrification 
challenges to help businesses make the switch 

 
As part of its commitment to helping businesses make the switch to electric fleets, Europcar 
Mobility Group UK is the Vehicles sponsor for National EV Week, the first dedicated week-
long celebration of electric vehicles and the wider EV ecosystem. Hosted by Nineteen Group 
and EV Café, the campaign will champion vehicle electrification through a series of 
webinars, articles, interviews, competitions and market insights from key industry figures. 
 
Taking place from 1st to 5th December, the week will bring together fleet operators, installers, 
OEMs, energy providers and other organisations delivering electrification at scale. As vehicle 
sector sponsor, Europcar will participate in two webinars, focusing on the current slow take-
up of electric vans.  
 
“Europcar has achieved significant advances in the adoption of electric cars amongst 
corporate users, however, take- up of electric vans is lagging behind,” explained Tom 
Middleditch, Sustainability spokesperson for Europcar, “We are committed to easing the 
transition to e-vans for businesses of all sizes and look forward to connecting with the wider 
industry to share best practice and help accelerate adoption during National EV Week. 
Rental can provide a real-world test drive of a range of vehicle options, enabling businesses 
to get an accurate picture of how zero tailpipe emissions can work within their business.” 
 
John Curtis, co-founder of The EV Café, added: “We are excited to launch the National EV 
Week campaign, aimed at the one million fleet managers, installers and specifiers across the 
UK. Our goal is to highlight the benefits and opportunities of electrification and tackle real-
world challenges like grid management, power availability, and fleet planning. With exclusive 
input from thought leaders, businesses can get a fresh understanding of what works on the 
ground and connect with the industry's biggest players. It is great to have Europcar on 
board, with its valuable experience of helping businesses take the first steps on making the 
switch to electric cars and commercial vehicles.” 

“National EV Week is an exciting new platform to turn the spotlight on the UK’s journey to 
electrification, tackling the practical challenges and unlocking opportunities for businesses 
across the country,” said Mike Costain, Nineteen Group. “Running this December, the digital 
campaign will bring together expert insight, exclusive content, and powerful voices from 
across the sector to help businesses cut through the noise and make confident, informed 
decisions. We’re thrilled to have Europcar as a sponsor. Its hands-on experience supporting 

https://www.evcafe.org/events/national-ev-week-2025


fleets through the EV transition, and its commitment to sustainable mobility, make it a perfect 
partner as we spark industry-wide momentum.” 

Helping customers make the switch to electric driving, Europcar is committed to continually 
increasing the breadth of choice of its zero-emissions fleet including a growing selection of 
e-vans. It is also supporting business drivers with a range of resources including access to 
the full suite of Octopus Electroverse features, including a real-time charger map with 
availability, speed and cost details as well as route planning functionality based on range 
and chargers along the route.    
 
To take part in National EV Week, visit www.evcafe.org/events/national-ev-week-2025  
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About Europcar Mobility Group 
Europcar Mobility Group is a global mobility player, with 75 years of mobility services expertise and a 
leading position in Europe. 
 
“We help to change the way you move” is what we stand for and brings us together. More than ever, 
we're committed to delivering simple, seamless, innovative solutions that make mobility easy, 
enjoyable and increasingly eco-friendly. 
 
To do this, we offer to individuals and businesses a wide range of car and van rental services, be it for 
a few hours, a few days, a week, a month or more, on-demand or on subscription, relying on a fleet of 
more than 280.000 vehicles, equipped with the latest engines including an increasing share of electric 
vehicles. 
 
Our brands address differentiated needs, use cases and expectations: Europcar® - a global leader of 
car rental and light commercial vehicle rental, Goldcar® - a frontrunner at providing low-cost car rental 
services in Europe, Fox-Rent-A-Car®, one of the main players in the car rental market in the US, with 
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a "value for money" positioning, and Euromobil®, a German car rental player. The Group also 
operates the "myEuropcar" platform for vehicle subscription. 
 
Customers’ satisfaction is at the heart of the Group’s ambition and that of our more than 9,000 
employees, everywhere we deliver our mobility solutions, thanks to a strong network in over 130 
countries (including 15 wholly owned subsidiaries completed by franchisees and alliance partners). 
  
More info: www.europcar-mobility-group.com 
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